


DECODING
: SAPIENS

Reigniting our primal drive
to explore, create, and connect.

Rooted storytelling and
unapologetic creative culture.
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still lives in us. But






MY THICAL.
MEMORY
still lives in us.

It all began with a
caveman and a
spark.



VISUAL
IDENTITY

Our visual identity is a mirror of
modern instinct, bold, colorful, and
impossible to ignore.

It's a marriage of primal and pop culture.
Funky forms, fearless typography, and
vibrant tones come together to create a
look that speaks to the Gen Z pulse,
raw, real, and a little rebellious.
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We chose this packaging to feel funky, raw,
and different. It's made to be noticed,
touched, and remembered.

We are bold, instinctive, and
unapologetically modern.
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Sapiens & Chill
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@ 362 likes

#Sapiens #Beer #Pondicherry

SOCIAL.
MEDIA.

This is how Sapiens’ stay real,
relevant, starting genuine conversations
and always part of the tribe!

COMMUNICATION

COMMUNITY BUILDING
AWARENESS



FOR THOSE WHO
SPARK IT UP

SAPIENS DID IT FIRST.
And the rest? They’re just catching up.
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SAPIENS DID IT FIR
And the rest? They’rejust catching



FOR THOSE WHO
SPARK IT UP
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PEEK A
BOOO

At the CSK matches, the Ws
mascot will be in the crowd, ™. =
cheering just like any other fan. * °
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If youre lucky eiﬁgh to get ‘

caught on the fan ca*h thegg
mascot, you win MSD-signed ¢

Sapiens merch!
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PEEK A
II ;
We can encourage the audienceto
recreate the moment and join a
wave that could turn into a

cultural movement , which would =
lead to meet Thala Dhoni himself.

We document this and amplify
this social media creating word of

mouth. ’t.“
e



Just like the iconic Vodaphone’s
Z00Zoo ads, we can create

10 to 20 second witty, minimal

ads that are quick and funny.

Each film will follow a simple,
relatable structure:

Problem to Spark to Solution
(with a funny twist)

Minimal, memorable, and made for all!




WHISTLE PODU

-

Ty
-,

At the CSK matches, we're bringing back
the Yellow Whistle which is also a
bottle opener, which has Sapiens’ logo.

Distributed by Leo, CSK’s belove A ool {;‘;';'" 7 |

this whistle ties perfectly with our brand,
CSK’s “Whistle Podu!” chant and also
amplifiesour brand recall.
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SAPIENS
DID IT FIRST.

And the rest?
They’re just catching up.
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clusive intellectual property of Ztrategize.
stributed, or transmitted in any form or by any means,
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